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SUMMARY
Klaviyo-certified email marketer who runs the whole program: flows, segmentation, campaigns, conversion copy, and the
sending infrastructure underneath. Ran email end to end for a direct-to-consumer Shopify brand, growing its list to 375
subscribers with no ad spend, and built a platform that runs lifecycle email for multiple client brands from one system.
Certified in Klaviyo Practitioner, Strategist, and Deliverability.

EXPERIENCE

Co-Founder, Growth and Product
myReturners   ·   Aug 2026 to Present
• Co-founded a multi-tenant retention platform for independent coffee shops and built the entire product. Live in production

since August 2026 at myreturners.com.
• Run email for multiple client brands out of one system, each with its own branding, audience, segments, and

authenticated sending domain.
• Handle campaign setup, QA, and deployment end to end, then read performance back into the next send. Built the

operator console that flags accounts trending toward churn, plus the reporting each client sees.
• Own 14 automated flows across welcome, loyalty milestones, review invites, win-back, birthday, and monthly reporting,

with behavioral segmentation and personalization on every send.
• Keep every brand compliant and deliverable: consent capture at signup, one-click unsubscribe, central suppression,

per-contact frequency caps, and automated alerting against 2% bounce and 0.1% complaint thresholds.
Founder
Aurean, DTC jewelry brand   ·   Mar 2026 to Aug 2026
• Grew a pre-launch email list from zero to 375 subscribers with no ad spend and no existing audience.
• Wrote and placed the organic content that built it: 200,000+ views across Reddit and Facebook communities, including a

single post that reached 120,000+.
• Wrote and sent 17 campaigns to 6,089 recipients, averaging a 45% open rate and 3.2% click rate, with a top performer at

53% opens and 6.7% clicks.
• Architected 10 Klaviyo lifecycle flows: welcome, checkout and browse abandonment, post-purchase, and review requests,

with behavioral segmentation.
• Built the Shopify storefront in Liquid, wrote every product page, directed all photography, and ran fulfillment, support, and

returns in house.
Founding Director of Marketing and Growth
MedSpeak AI   ·   Jun 2025 to Feb 2026
• Founding team member at an AI voice assistant startup for medical practices. Led marketing, growth, and brand from

launch.
• Built the go-to-market motion: positioning, launch copy, promotional video, and the first content presence on LinkedIn,

Instagram, and email.
• Ran outreach to med spas, dental practices, and clinics, testing messaging directly with decision makers.
Founder and Operator
Relocashion, e-commerce resale   ·   Jan 2021 to Present
• Founded and operate a vintage resale business across eBay, Depop, and Facebook Marketplace. 15,000+ pieces

sourced, photographed, and listed with distinct positioning per platform.
• Five years of continuous profitable operation through platform algorithm and fee changes. Ran the largest booth at

Indiana University's BYOB business showcase.

EDUCATION

Bachelor of Arts, Communication and Media Studies
Indiana University   ·   Aug 2021 to Aug 2025

CERTIFICATIONS
Klaviyo Practitioner     Klaviyo Strategist     Klaviyo Email Marketing Deliverability          Klaviyo Academy, 2026

SKILLS
Email and Lifecycle  Klaviyo, flow architecture, audience segmentation, personalization, A/B testing, conversion
copywriting, campaign setup, QA and deployment, list growth, Shopify Email
Deliverability and Compliance  SPF, DKIM, DMARC, sending domain setup and DNS verification, consent capture, central
suppression, frequency caps, bounce and complaint monitoring, opt-out handling
Platforms and Tools  Shopify (Liquid), Google Analytics (GA4), Meta Business Suite, HTML/CSS, Figma, Adobe
Photoshop


